Néng cao gia tri
doanh nghiép voi
cong nghé Al

Mang lai gia tri
doi méi va
sang tao cho
thuwong hiéu
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® AVIVID Al

Chung t6i la cong ty tién phong trong linh vuc
Cdng nghé Tiép thi vai nhitng d6i mai sang
tao giup gia tang nhan dién thwong hiéu gira
cac kénh truyén théng.

Chung toi giup cac thwong hiéu co co hoi
ti€p can rong rai hon va tiép can chinh xac
khach hang tiém nang.
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St dung Al & dix liéu lon dé gitip chuyén déi s6 qua trinh truyén tdi va tang
cuong luu lwgng ciing nhw doanh thu.

AdTech MarTech SaaS
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MarTech SaaS client Growth




4® LICH SU PHAT TRIEN CONG TY
2016 2018 2020 2022 2024

Ra mét hé thang Likr media Avivid Al ra mat va hop tac voill AviviD.ai dwoc ra mét tai Pong

T6 chirc sy kién dau tién Chinh thire ra mat thwong
tai W Hotel dé ra mat hiéu hang dau LRMN
AviviD 360

ol hon 100 thurong hiéu, st dungl Nam AHop tac véi bao Thanh

push notification

Hop tac véi China Times

News Network dé quang ba hang dau tai Viét Nam

Cong ty da da phat trién sau rong trong suot 10 nam, tich lliy dwoc Iwgng dir liéu Ion tir cac phwong

tién truyén thong va thwong mai dién tir

AviviD.ai dworc thanh [ap Ra mat Likr e-commerce Hon 600 dai tac truyén Ra mit Likr AI-SEO Nhan nguén dau tu hang triéu do
push system thdng hop tac voi kénh Hop tac véi FamilyMart ttr FamilyMart va Fubon Group
Hop tac véi Oneboy, i3fresh  quang céo caa AviviD.ai Phat hanh san pham LCDP

@%%%@Eﬂ

AviviD.ai



® INVENTORY OBDONG NAM A
THAMHNEN  fuéitié  €intuc  SAIGON

THETH,
>

( ) xesodalphat net woe2s

Tinhte VOH

MANG XA HOI Online

LIPUTAN() BOL A=,
¥ JawanTikus herworld ISLAMPOS
@ rEEP ... And more



® TOP DOANH NGHIEP HOP TAC
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Q AviviD.ai

NHUNG GIAI PHAP
TRUYEN THONG

» <8 AISEO |

LIKR Al Push
Notification

| PR Amplifier




’I
“" LIKR Al Push Notification Ads o

» Al Push Notification — Thong bao day chi déng
* Ca nhan hda theo hanh vi truy cap v&i phan tich cua Al
e TOI wu ti lé session va visit rate

» Chi phi thap va hiéu qua cao (2.500 ~ 3.300 VND/click)




® LIKR Al PUSH NOTIFICATION

Giup két néi gitra cac thiét bi One-click subscription
Bat ké khi users co ot website hay khéng, chi khi thiét bj Users chi can chon vao nut subscription va sau do cac
duoc bat Ién st dung, Al Push Notification sé ngay lap turc qudng céo sé duworc hién thi dén users trong suét qua
day tin tre dén users va gia tang lurot tiép cén cao trinh truy cdp website va swr dung thiét bj
YA RS2 ED
@ AviviD.ai



® LIKR Al PUSH NOTIFICATION

LIKR Al: Phan tich va deé xuat t&i users phu hop thong qua cong cu Al (Al/ML)

Users doc noi Tién hanh gan \
dung trén website Al Tagging _O.
’ — \
@ @ @ @ T6i w hos trd
nghiém cua
A Phan tich 100 tags dau tién va VSO 'Eren
Al phan tich hanh website

dé xuat cac ndi dung, quang
cao phu hgp cho users mot
cach chonloc

vi va néi dung
cua user
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® LIKR Al PUSH NOTIFICATION

| 12:24 Wed, Jun 12 o | 11:47 Wed, Jun 12 o

2080®O® @ 200 @

Dinh dang “Push notification” Dinh dang “Push notification” xuat Kich thwérc, font chir, va dinh dang ads
xuat hién & goc phai bén hién & thong bao cho khi users co s& thay déi twong thich véi tirng thiét bi
viéc "ban”.
dwdéi cta man hinh. e khac nhau.
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® LIKR Al PUSH NOTIFICATION

Retargeting Flow

Hé thong Push Notification Push Notification T——
giup cho viéc tiép can Targeted
usexrs c"la tirng clchk vao ads P ;
de dang hon thong qua |
“Retargeting” L g alt & Duration Show your 2nd

content
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® CASE STUDY

(2

SINGAPORE
AIRLINES

* Quoc gia; Vietnam
* Nam: 2024 - 2025
* TA: Ho Chi Minh, Hanoi, Da Nang
» Contextual Targeting: Yes
» Thiét bi: Mobile, PC
* Két qua:
= CTR: 1.11%
= GA Session rate: 90%
= Google Analytics Sessions/ Tong luot Clicks

AZBE

AviviD.ai

11:29 A Gl 94%m
Thu, Jul 4 e

@0

Device control Media output

e Samsung Internet
Kham pha ngay gia vé uu dai tir
Singapore Airlines

Mua vé sdm nay cang yén tam hon, vi vé sé
dugc hoan tién néu don xin visa bi tir chéi.

Notification settings Clear

9 Google Chrome

Kham pha ngay gia vé uu Jdai tir
Singapore Airlines
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CASE STUDY

* Quoc gia: Vietnam
o TA: 30-50, Male, Vietnam
* Thiét bi: Mobile, PC

» Contextual Targeting: Yes

 Két qua:

@5&

» CTR: 1.06%
= GA Session rate;: 70%

EZE)
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R BC =l 48% @

12:24 Thu, June 23 Q %
SmartThings ® %

® Chrome m.thanhnien.vn 12:24 ~

Co hdi s& hiru ngay Kia Sorento thé hé mai!
Kia Sorento thé hé méi, dang cap mdi - Kham ph.

Site settings

Notification settings Clear

RBC =l 49% &

12:22 Thu, June 23 Q %
SmartThings ® %

® Chrome m.thanhnienvn 12:21 -

Chinh thirc nhan dat xe Kia Sportage X-Lin..
Sportage X-Line - Nguén cam hirng bat tan cho ..

Site settings

Notification settings Clear




® Case study vé san pham

D) ot =
6 O ~ © @

SmartThings
® Chrome m.thanhnienvn 13:53 -
~ ' . Hay tudng tugng moi diéu ban c6 thé
- Q : Vietnam o
u OC g Ia . Ie na ! Su két hap hoan hao giira dién mao cing cap cu.

 TA: 30-50, People, Vietnam
» Thiét bi: Mobile, PC
* Contextual Targeting: Yes
 Két qua:

= CTR: 1.05%

= GA Session rate: 71%
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® CASE STUDY

Bao cao chién dich mau

e Yotal . .
DCw - H Iy L Campaign Segment Analytics
Discrepancy

21moe | 172 ram) 121% 14|
;i::;: t b m‘i 2oy :: . 1 Entertainment Show were the most delivered with 21 8% of total impressions,

I Senmose | il followed by Healthy & Lifestyle (19 8%). Insurance group had the highest VTR (56 35%)
2o | .
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PR Amplifier

 Thong bao chu dong - tiép can nhiéu nguoi dung
 T6i wu hod SEO
 Tang s uy tin thwong hiéu tir cac bao chi lén

+ Chi phi thap va hiéu qua cao




® NHUING KHO KHAN KHI PANG BAI PR?

Bai PR khéng tao Khé khan truyén tai
duwoc su thu hut thong diép

Bai viét khong thé ti€p can khach
hang mot cach hiéu qua va ¢é
dinh huéng

Bai PR mé&i dang ngay lap
tdre bi lang quén

@%%’ﬁ%%}h
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Khoéng tao dwoc
do uy tin cho
thuwong hiéu

khach hang do du trong viéc
quyét dinh mua hang do thiéu
sy tin cay



® PR AMPLIFIER

Thong tin tiép can trwce tiép dén khach hang

T Thann han A3y Han man b mm Thong bao day trén man hinh gem Théng béo day trén man
C | Thong bao day trén man hinh PC> CE MacOS > CE ninh dién thoa
@ AZHBE
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® PR AMPLIFIER

Khai trwong

ctra hang mai -

khuyén mai

@%%E@J
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{J

Ra mat san
pham
Quang ba san
pham mai

O
DO
o

B

Hoat dong ky
niém
Ky niém thuong
nién cua thuong
hiéu

_—

Quang cao theo
chién dich
Theo thai gian va
chién dich cu thé

Kéog]hiéu

qua cua bai
viét
Nang cao suc
anh hwang cua

bai viet




4 PR AMPLIFIER

Giai phap chu dong méi mang lai Igi ich toi uu

0 L

Chd dong day tin Chi phi thap Tan dung uy tin tir cac trang
va tiép can rong rai

bao Ié&n va tdi wu hoa SEO

va hiéu qua cao

Hop tac véi cac trang bao chinh théng

Cha dong truyén tai tin tic Gia chi bang 1/100 gia cua SMS, nhim nang cao uy tin thuong hiéu
dén cac doi twong tiem cho phép cac thuong hiéu tiép Dang thai, théng qua viéc lién tuc xuat

nang, tan dung nguon lyc can duoc nhiéu nguoi véi mire ban cac bai viét, gilp tang cueng thr

dé quang ba thuong hiéu dau tu rat thap hang SEO, tang traffic v& website mang

lai lgi ich [au dai cho doanh nghiép
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® CASE STUDY

Phat trién thwong hiéu " mat kinh Wenxiong |

Nhap vao thong bao dé xem bai
Vi€t quang cao
Pang trén cac kénh truyén
théng lén

Tim kiém trén Google cho "Kinh
Wenxiong“Bai viét quang cao Xép
hang hang dau

Bai viét quang cao
Thong bao day web
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® CASE STUDY

Phat trién thwong hiéu ' Fami Cooking Mart |

Nhap vao thong bao dé xem bai
Vi€t quang cao
Pang trén cac kénh truyén
théng lén

Tim kiém trén Google cho " Fami
Cooking Mart“Bai viét quang cao
Xé&p hang hang dau

Bai viét quang cao
Thong bao day web
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® CASE STUDY

Bai viét quang cao san pham cda tap doan Jingshuo

Tap doan Jingshuo Optical m& réng sang nganh thuc pham chirc nang, tao ra thi trweong cham séc sire khée gia ré!

@XEXTITR,
AR AT A% A% B0 AR B2 R AR B0 AER AR '

CD GO CID © €550 CIXD QD »mry s

e S
AUXVYARRINUSEAR RENFRESR YN

Push trén dién thogi Push trén PC Web Push
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® CASE STUDY

Bai viét quang cao san pham cda Super 8

Chatbot AIGC méi ctia Super 8 cung cap cac tuy chon mai cho dich vu khach hang doanh nghiép!

Push trén dién thoai Push trén PC Web Push
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® CASE STUDY

Bai viét vé sy kién ctia Business Weekly

Nhirng nguoi chién thang méi cha Giai thuang IMV [an the 2: D&i mai cong nghé va hiéu suat vuot troi

00+« « @

W MMV A R ) R

« LHARAN ARSI SEAM

B _eRnARAVE RS " -~
=i v S on ——te ¢ o

-8 %"aenaer g=-"

Push trén dién thogi Push trén PC Web Push
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 To6i wu hoa SEO
* Giam nhan cong, tiét kiem chi phi nho vao chu dong dé xuat
phuong an hop ly

 Tang lwot organic traffic vé website




® SEO TRUYEN THONG

SEO truyén théng yéu cau nhiéu nhan lwc va chuyén moén dé thuc hién cac tac vu tha cdng nhu nghién caru tir
khda va xay dwng lién két. Mdc du tao nén tang cho kha nang hién thi ty nhién, nhwng né tén thai gian va chi phi,
dac biét la thiéu tw déng hda dé nang cao hiéu qua va thay déi theo thoi gian.

Thay doi thuat
toan

Chi phi thu céng

@%%%’vﬁb
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AviviD.ai

Giam chi phi tha céng

Ty dong dé xuat tir khod, phan
tich doi thd canh tranh, tiét kiém
nguon lyc va thoi gian

Don gian hoa cac ki
thuat SEO

Cac thuat toan cda Al nhan dién
va stra chira cac van dé lién
quan vé toc do tai trang va kha
nang twong thich véi dién thoai

Toi wu ndi dung tim kiém

Ty déng hoa ngdn nglr twong thich
v&indi dung tim kiém cta Users

Thich nghi véi cac thay doi
thuat toan SEO

Al giam sat viéc
thay do6i, dé co
nhitng diéu chinh
thich hop




® LO TRINH TOI LU CUA Al SEO

« Caithién dang ké vé thir hang

6_1 2 « Cac chi sé tuong tac bat dau ro rang
« Al diéu chinh chién luoc dua trén dir liéu hiéu suat
* Lwu lwgng truy cap tu nhién

Months

 T6i wu hda ndi dung dua trén Al

«  Nh3m muyc tiéu tir khoa

* N6 lyc xay dwng lién két bat dau co hiéu qua

« Cai thién dan dan kha nang hién thj va luu
lwong truy cap cua trang web

Phan tich Dt liéu & Kiém toan
Pé xuat cac giai phap nhanh chéng
Khac phuc cac van dé ky thuat caa SEO

T6i wu hda ndi dung

@%%*@Eﬂ
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$® CASE STUDY

-----

Kingstone Online Book Store e ‘

(Luot truy cép theo thang tir SimilarWeb: 714K) : =
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4 CASE STUDY

Kingstone Online Book Store

= Gougle Search Console

B nipoOyvivicdsss. kin

N Overview
~  Pwrformance

O,  USL mapection

« Indesing
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O Page Bxpetience
(0 Core Web Vitaln
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- Bhopeing

D Product snippets
S Merchant lstings
< Shopping tab stings

» Secur ity & Marual Actiors

o Lanks

(3 Settings

B Susmit feedback

Q. apect sy URL m Do iavn

Performance

Oatec Last 12 monthe
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Top Querws

sornes

GERSnnR

ACARSRIERI S

EETsawm

PAGES

COUNTRIIS
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o
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Last vpaated 7 hours ago (1

DATTS

EXPORTY




® CASE STUDY

John’s Home Online Grocery Store
(Lwot truy cap theo thang tir SimilarWeb: 40K)

JOHN'S HOME
‘ AREOOR

Al tao ra trang SEO tur trang mién phu

cua doanh nghiép
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® CASE STUDY

John’s Home Online Grocery Store

= Go gle Search Console Q. Inapect any URL In "Mtps./avivid johnhouse. tw/" ‘ = g '
B hetpstavividjohnho.. Performance & EXPORT
A Overview Date: Last 12 months = Search type: Web = + Add fiter Reset Niters Last updated. 2 hours ago

~*  Pecformance

Q. URL Inspection

« Indexing

2% 10.2

D Pages % n ° ! V4
@ vdeopages Thong ké traffic sau 12 thang
¥ Siemaps . »

« Expetience

e m!\'! : .
W v«v W {\.\M\\f w v

o RPN\

) M
O Page Experience - /\W
(2 Core Web Vitals
& wITPS ', 1AV2 3124 1224 1224 5024 &34 V24 BL4/24 oresza
« Shopping
< Product snippets QUERES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DATES

S Merchant listings

< Shopping tab listings

Tog quenes & Clcks et ]
b Security & Manusd Actions

” | bg L L LB e ) 2.108 7023
= Links
BEFfTARMEN -

1057 005
e



Media booking

Da dang kénh truyén thdng: Banner Ads, Social Page, PR,...

Doi ngll chuyén nghiép

Tiét kiém chi phi va nang cao hiéu qua




4 BANNERADS

AviviD Al Viét Nam ty hao 1a don vi nang déng nhat trén thi trwang vé sang tao cac san pham quang cao, cap nhat
cac dinh dang mdi, cach thire tuong tac vai doc giad, déng thoi ing dung cong nghé tién tién dé téi wu hiéu qua
trén tirng vi tri quang cao.
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® BANNERADS

T PV W

PR, Slig W R GO B L e emeew
g Wi MW Deum che viead
S8 B gl M ah b -

FULL HOMEPAGE PLUS PC
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® BANNERADS

TN = _ TOP BANNER (MASTHEAD) PC
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4 BANNERADS

o vE TRANG C0

Novaland s& bin ti6p tal sin, xin hé trg tir NovaGroup va

thi cliu trde no & hoat dong lién tye trong 12 thdng i md cira don ngudd din dén vud chos, gidi trf vol
IR, | e cac trd chot hidn dal trong khéng glan rdng km.
m=n

Mok €5 €1 46 § gl Sk S 78 gt Spg N L g e 43 T S M HAng ngan ngutn 43 xép hang tal kKhu vye check
e 323 in 1ir sGm A€ c6 thé s hiva chide thé "sic mau”
quyén lyc, bude vdo ks vge City Park vai vi vin
trid nghidm madi 1p, dde ddo.
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i CONNECTION

Mang lwdi Subscribers phu séng
réng rai trén cac nén tang bao dién
tr va mang xa hoi:

+ 10 triéu Subscribers

+ 10+ trang bao dién tlr va mang xa hoi
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Jennie
Senior sale

E: jennie.vo@avividai.com
P: 077 947 0169
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